Abstract-If enterprises want to keep good benefit in the increasingly competitive circumstance, the best way is effective marketing. Thus, the scientific marketing strategy is particular important. In this paper, through the establishment of marketing decision model and simulation, enterprise can find each period market share, profit growth and the current profit. According to it, enterprises will make rational investment decision.
I. INTRODUCTION
With the globalization of the market and customer needs changing, the marketing is increasingly important in the development of enterprise. Each enterprise is very concerned about the relationship of the marketing and market share as well as the relationship of marketing and profit. Through the illustration of this text, you will find the relationship between them. According to the conclusion, you can make reasonable marketing decision.
II. MODELLING
This paper introduces an effective marketing investment W, which is the amount of marketing investment played a role to market share in a period. The Model can be summarized as:
In the assessing marketing effectiveness, there are several factors effect, which play the key role is the media efficiency index and marketing effectiveness indicators. So there introduce two important indicators.
By this model, can get the following two models: Secondly, enterprises can more clearly see which part of the marketing investment plays role in sales growth.
Finally, a subtle change in the marketing operation can cause how many sales and market share change.
III. SIMULATION A. BACKGROUND:
A domestic beverage company in the nineties golden era, the market share in several regions had reached to 15%. In the late 21th century, the beverage market presents: the strengthening of the monopoly, competing mainly on price. In this market environment, the several major beverage companies control the 3 / 4 of the domestic market. The company market share reduces from 12% in early 90s to the current 5.5%.
In 2011, the company began to focus on the role of marketing. Company decided to increase marketing budget by 20% each quarter from the July 1st, 2011 to the June 30th, 2011 end.
Based on the above analysis, we can get the initial data (tableⅠ, tableⅡ)
International Academic Workshop on Social Science (IAW-SC 2013) SOLVING First, the above mentioned brand sales and profit formula are set to MKENG software.
Second, take the initial data in the MKENG software. We can obtain the enterprise market share, brand sales and profit under the enterprise marketing budget increase by 20%, as shown in the table Ⅲ. According to the above data, they can be shown as Figure 1 . The bottom curve stands for each marketing budget. The largest slope curve represents the market share in different period of marketing investment. Two looks parallel ( actually not parallel ) curve. The above is the profit, which enterprises can get on behalf of marketing investment. The following one is the profit, which enterprises can get in no marketing investment. 
